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stages of Fundraising for Start-Up Companies in India:
A Descriptive Study

Kamala Kant Das and A. K. Das Mohapatra

Abstract

gart-up India is @ campaign based on an action plan aimed
for start-up ventures to boost entrepreneurship and encourag
This paper presents the burgeoning growth of start-up companies, and their potertis
sources of financing in India. The various stages of development for start-ups, as well 25
their financing sources at each stage have been explored. The goal of the research was
to investigate whether India has made sufficient arrangements to fund the entrepreneuriz|
ideas that have potentials of success and growth in times to come. This paper intends to

at promoting bank financing
e start ups with jobs creation.

and ways of financing new busi
development,
Made by |ngj
India haye b

nesses and businesses that are in their early phases of
especially in the period of intense globalization. Therefore, the progress
a so far and the incentives and regulations framed by the Gavernment of
en discussed hereunder.

Y Words: Globalization, start-
lntroduction

A .
uszt;?-ur) Sisa young company that is just beginning to develop. Start-upss are
individy Small and initially financed and operated by a handful of founders or one
Offiere Yal. These COmpanies offer a product or service that is not currently being

globa;ijzzlsewhere In the market. Finance is the life span of every business, in early

Oure °N sources of finance for innovative ideas are limited, presently numbers
SO are availaple at different growing stages of a start-ups. Availing nght
potentieu t 'Nance at the right stage of start-ups is essential, which gives ipc{usxve
fastest © grow, | 2004 Start-ups report, NASSCOM unveiled that India is the
largest Qefowlng start~up eco-system and with approximately 3100 strtups it {s third
annuall C,\? System globally, Op average, more than 800 strat-ups are setting up
Erhp'Oying ;\SOSCOM Project that there would be approximately 11500 start-ups

People by 2020,

K
: up, Sources of finance, incubators, Venture capital




